MMercyCorps

Be the change

WWW.mercycorps.org.uk



 Financial instrument to
reduce GHGs.

e Measured in metric
tonnes of CO, even
though there are 6
GHGs.

e Worth $258m in 2007




Why companies engage in the Voluntary Market MMercyCorps

Be the change

 Companies wanting to
offset their emissions:

e Enhance brand, CSR
commitments or
Inspire staff;

e |nvestment;

« Companies wanting a
strong “story”.

e Can provide CSR
funding or credits




e Main categories are:

« Renewable energy
(31%);

« Afforestation and
reforestation (20%)

 Energy efficiency
(16%) and

* Avoided
deforestation (5%)



Greater potential to bring together “clean” and
“development”;

Protect the rights of local people;

Help achieve the MDGs;

Create jobs and training;

Be explicitly aligned with national priorities;
Testing ground for new, scalable, ideas;

Means to support projects where reductions
are more difficult to calculate.

Engagement can lead to changed behaviour




e Climate friendly
projects that
alleviate poverty
while simultaneously
reducing CO,

o Targetted at
businesses and
Individuals

e Online tracking of
progress.



Projects include:
Bio-digestors

UFO

Solar water heaters
Micro-hydros
Plastic recovery
Fuel efficient stoves
Urban forestry



Reduces CO, by re-
using waste oll (10
municipal buses);

Improves health by
reducing pollution;

Creates jobs

200 tonnes of
carbon/$1,000 cv



Congo fuel efficient stoves
— 15,000 In next six
months.

* Reduces CO,
e Improves health
e Reduces deforestation

Estimated 135,000

tonnes of CO, - carbon
value - up to $180,000
over three year life span.



Additionality (carbon financing extra)

Avoided leakage (does not cause
emissions elsewhere)

Permanance (durability of credits)
Verification (independently monitored)
Transparency

"Iming (project period)

Avoiding double counting




Projects must have clear
social and environmental
benefits.

Must address risk factors
(reputational, delivery,
externalities, regulatory.

Must prove additionality.

Must be robustly
monitored.



What do workshop participants want to act on
In their organisation?

What are the barriers / gaps in information etc
that stop them taking this forward?

What could NIDOS do to support members
take things forward?

What joint outcomes or actions do you want
NIDOS as a network to do - next steps?



